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SPONSORS

Sequoya 

Sequoya’s Consumer Demand Management Platform delivers the insights to predict how consumers will 
respond to your trade plans, everyday pricing action and includes competitive activity as an in�uence on 
your future volume.

Dynamic Scenario Planning must include a statistically generated baseline forecast from which to start 
the planning process.  Real-Time incremental volume simulation generates immediate analytical value to 
determine the most e�cient price points, frequency and merchandising activity to reach your growth and 
�nancial targets.

Pre-built templates and an Analytics Workbook provide consistency in the planning process and analysis on 
the recommended plans for execution.

Continuous data refreshes allow for “in-plan” tracking, competitive activity updates and course corrections, 
all in real-time. 

For additional information contact: 
Dale Neely 
President, Sales & Customer Operations
SEQUOYA ANALYTICS
203.505.5031
dneely@sequoya.com
raltho�@sequoya.com

SAP
Helping the world run better

SAP empowers people and organizations to work together more e�ciently and use business insight 
more e�ectively. 

From back o�ce to boardroom, warehouse to storefront, and desktop to mobile device, SAP empowers 
people and organizations to work together more e�ciently - and use business insight more e�ectively. 
We do this by extending the availability of software across on-premise installations, cloud and on-
demand deployments, and mobile devices. We believe that the power of our people, products, and 
partners unleashes growth and creates signi�cant new value for our customers, our company, entire 
industries, and the economy at large.

For additional information contact:
Paul Larson 
Industry Principal, Consumer Products
SAP America, Inc.
Paul.larson@sap.com




