
Bryan Leach 
Founder and CEO 

Ibotta, Inc. 
 



2 





$18B

Media Consumption
(Daily Average Hours)

$69B

Marketing Spend
(USD, 2014)

Sources: Flurry Analytics (a Yahoo Company) & eMarketer  
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Sunday Newspaper 
Circulation

Circular Spend

48.5MM

42.7MM

$4.2B

$5.8B

2011 201
4 

2011 201
4 

Source: Wall Street Journal & Newspaper Association of America
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What’s Wrong With This Picture?





Digital FSI: Yesterday’s News

Limited marketing value

Reinforces transactional relationships

Doesn’t work in many retail 
environments

Not reaching millennials

Pay-per-clip vs. Pay-per-sale



Average Number of Apps Used Regularly



App Download Rankings (Lifestyle) 

# 680

# 172

# 259

# 72

# 70

# 942



86% of time on mobile 
is spent in native 
apps.
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Third Party Apps: Download Rankings
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Ibotta

Checkout 51

Coupons.com

Snap by Groupon

Saving Star

Data Source: App Annie 



88.30% 

11.70% 

Addressing the Full Market



Not Preaching Just to the Converted



Offline Affiliate Models Are Emerging
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A Big Opportunity
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Case Study: Ibotta


