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This discussion is based on the
recent POI research and report:

PROMONON Or e AU

Promotion Optimization Institute, LLC

Re-Engineering Trade
Promotions from a
Cost of Doing Business
to an Investment in
Profitable Growth

Promotion Optimization Institute ® Spring Summit 2017 e Chicago, IL



) i th gD g Imd
|||||
ZATH -
= — —

Timo Wagenblatt, Head of Consumer Industries Product Area, SAP SE

Jeff Beckett, COO, Retail Velocity

Tommy Thomas, Senior Manager Global Development CDO,
Colgate-Palmolive Company

Steve Harvey, Vice President IT, Dole Foods

Promotion Optimization Institute ® Spring Summit 2017 e Chicago, IL



ooooooooooooooooooooooooooooooo

Audie

nce.

Q&A

Access your copy of the report at:

http://poinstitute.com/about/poi-publications/
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