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Topic Overview:

* The Need for Change — Why Advanced Analytics?
 How Advanced Analytics is Impacting Post-Event Analysis,
Planning and Retailer Collaboration

* Organizational Change Management

The panel welcomes questions from the audience. Feel free to
ask your question during the discussion by raising your hand,
during the reserved Q&A time or email your question to
jvasatka@t-prosolutions.com to have the panelists respond.
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