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dataintelligenceto
post-event database

TPO integration
o Merchandising
scenario
optimization
o Annual
customer plan
optimization
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T-Pro database houses data intelligence
for PEA (i.e. ECRM, Nielsen, spending, shipments COG’s)
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nizational buy in

o C-Level

o Sales leadership
ration, distribution
racking of insights
o Actionable

o Quantified
o Tracked

o Accountable




$1.99 and Buy 5 Save S5 drive the best lifts
ROl is highest at $2.50 and 2 for $5

Run Buy 5 Save S5 instead of 51.99 to drive lift
Use 2 for 55 instead of 52.50 to maximize ROI




Back To School and Holiday events were effective at
driving Net Sales

Profit % was best for Super Bowl and Spring, but Net
Sales were not as high
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