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The forces of change driving industry transformation

‘Right Now, Right
Here, Just For Me’
Consumers

Increasingly well
informed consumers

Expect to be advised in
ways that are timely,
tailored, relevant and
increasingly local

What is the best option
for me?
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Generational Waves

Generation Y and
Generation Z
consumers’ needs and
preferences are rapidly
emerging, along with
their spending power

What they value is
different from baby
boomers
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The ‘Amazon Effect’

Channel proliferation
and increasing cost
pressures across
product categories

Driving new, non-
traditional growth
models

Challenging how
products, and even the
industry itself, is defined

Digital Innovators
Speed is the new big

Smaller, more agile
competitors are entering
the market, challenging
the old order

Becoming the new

engines of category
growth and innovation
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SAP CUSTOMER EXPERIENCE VISION FOR CONSUMER PRODUCTS
Simplify Your Front Office

SERVE SAVVY CUSTOMERS AND END-CONSUMERS BY
DELIVERING PERSONALIZED EXPERIENCES AND
RELEVANTS PRODUCTS IN THE MOMENT.
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Marketing SAP

Commerce Sales

Customer Data
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Harmonized End-to-End Processes  Business and Suite Platform Extensibility Open Ecosystem
User Experience Master Data Intelligence and Services and Integration
Services Analytics
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SAP Supports and with

one integrated Technology Stack _
» Indirect
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Thank You.

colby.sheridan@sap.com

@colbysheridan

'Run Simple
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No part of this publication may be reproduced or transmitted in any form or for any purpose without the express permission of SAP
SE or an SAP affiliate company.

The information contained herein may be changed without prior notice. Some software products marketed by SAP SE and its
distributors contain proprietary software components of other software vendors. National product specifications may vary.

These materials are provided by SAP SE or an SAP affiliate company for informational purposes only, without representation or
warranty of any kind, and SAP or its affiliated companies shall not be liable for errors or omissions with respect to the materials.
The only warranties for SAP or SAP affiliate company products and services are those that are set forth in the express warranty
statements accompanying such products and services, if any. Nothing herein should be construed as constituting an additional
warranty.

In particular, SAP SE or its affiliated companies have no obligation to pursue any course of business outlined in this document or
any related presentation, or to develop or release any functionality mentioned therein. This document, or any related presentation,
and SAP SE’s or its affiliated companies’ strategy and possible future developments, products, and/or platforms, directions, and
functionality are all subject to change and may be changed by SAP SE or its affiliated companies at any time for any reason
without notice. The information in this document is not a commitment, promise, or legal obligation to deliver any material, code, or
functionality. All forward-looking statements are subject to various risks and uncertainties that could cause actual results to differ
materially from expectations. Readers are cautioned not to place undue reliance on these forward-looking statements, and they
should not be relied upon in making purchasing decisions.

SAP and other SAP products and services mentioned herein as well as their respective logos are trademarks or registered
trademarks of SAP SE (or an SAP affiliate company) in Germany and other countries. All other product and service names
mentioned are the trademarks of their respective companies.

See www.sap.com/copyright for additional trademark information and notices.
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