FIELDAGENT

Changing the way the world collects
business information & tnsights



We have created...

A POWERFUL DATA
COLLECTION ENGINE
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Real Shoppers + Their Smartphones

Collecting data ANYWHERE.
ANYTIME.
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SHOPPER INSIGHTS

Mobile Research meets shoppers where they are to
produce fast, reliable, in-the-moment insights
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Types of Data
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ﬁ " Of your monthly grocery purchases, what
percent do you purchase online for
PICKUP INSIDE STORES?

Request

Of your monthly grocery purchases, what percent
do you purchase online for PICKUP INSIDE
STORES?

1-5%
6-10%

11-25%
26-50%
51-75%
76-90%

91-100%
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VIRTUAL SHOPALONGS

At-Home In-Store Consumption
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Projects

I Responses - — Filters = = 08Jun2019-08 Jun 2019

Sobeys Condiments Section

Responses Sort Responses By: w= - a 7 e

1927938 - KAYLA , NA - GRAND FALLS-WINDSOR
Jun 8, 2019 4:20:09 PM

A B

61 SECONDS age NA

location GRAND FALLS-WINDSOR
name KAYLA
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Who Needs To Know?

Shopper Marketing
Shopper Insights
Category Management
Brand Management




Changing the way the world collects
business information & (nsights

Jeff Doucette
403.966.7467
Jeff.doucette@fieldagentcanada.com
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